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DISCLAIMER

This presentation does not constitute an offer of securities for sale in the United States of America or any other jurisdiction.

Certain information contained in this document may include projections and forecasts. They express objectives based on current assessments and

estimates of the Groupôsexecutive management which are subject to numerous factors, risks and uncertainties. Consequently, reported figures

and assessments may differ significantly from projected figures. The following factors among others set out in the Reference Document (Document

de Référence) filed with the French Financial Markets Authority (Autorité des Marchés Financiers - AMF) on March 28, 2018 which is available on

Keringôswebsite at www.kering.com may cause actual figures to differ materially from projected figures: any unfavourable development affecting

consumer spending in the activities of the Group in France and abroad, notably for products and services sold by the Luxury Goods and Sport &

Lifestyle brands, the events, crises, fears, and resulting costs of complying with environmental, health and safety regulations and all other

regulations with which Group companies are required to comply; the competitive situation on each of our markets; exchange rate and other risks

related to international activities; risks arising from current or future litigation. Kering gives no commitment to updating and/or revising and/or

commenting any projections and forecasts, or their impact on the results and perspectives of the Group, which may be contained in this

presentation.

The information contained in this document has been selected by the Groupôsexecutive management to present Keringôs3rd quarter 2018 revenue.

This document has not been independently verified. Kering makes no representation or undertaking as to the accuracy or completeness of such

information. None of the Kering or any of its affiliates representatives shall bear any liability (in negligence or otherwise) for any loss arising from

any use of this presentation or its contents or otherwise arising in connection with this presentation.

IN NO WAY DOES KERING ASSUME ANY RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BASED UPON THE

INFORMATION PROVIDED IN THIS PRESENTATION. INFORMATION IN THIS PRESENTATION, INCLUDING FORECAST FINANCIAL

INFORMATION, SHOULD NOT BE CONSIDERED AS ADVICE OR A RECOMMENDATION TO INVESTORS OR POTENTIAL INVESTORS IN

RELATION TO HOLDING, PURCHASING OR SELLING SECURITIES OR OTHER FINANCIAL PRODUCTS OR INSTRUMENTS AND DOES NOT

TAKE INTO ACCOUNT YOUR PARTICULAR INVESTMENT OBJECTIVES, FINANCIAL SITUATION OR NEEDS. BEFORE ACTING ON ANY

INFORMATION YOU SHOULD CONSIDER THE APPROPRIATENESS OF THE INFORMATION HAVING REGARD TO THESE MATTERS, ANY

RELEVANT OFFER DOCUMENT AND IN PARTICULAR, YOU SHOULD SEEK INDEPENDENT FINANCIAL ADVICE. ALL SECURITIES AND

FINANCIAL PRODUCT OR INSTRUMENT TRANSACTIONS INVOLVE RISKS, WHICH INCLUDE (AMONG OTHERS) THE RISK OF ADVERSE OR

UNANTICIPATED MARKET, FINANCIAL OR POLITICAL DEVELOPMENTS AND, IN INTERNATIONAL TRANSACTIONS, CURRENCY RISK.

READERS ARE ADVISED TO REVIEW THE COMPANY'S REFERENCE DOCUMENT AND THE COMPANY'S APPLICABLE AMF FILINGS BEFORE

MAKING ANY INVESTMENT OR OTHER DECISION.

2
23.10.2018





Q3 2018 REVENUE: SUSTAINED OUTPERFORMANCE, UP 27.5% COMPARABLE

COMPARABLE GROUP REVENUE GROWTH ON TOP OF DEMANDING COMPARISONS

* Volcom, Stella McCartney and Christopher Kane treated as discontinued operations (IFRS 5). From May 16, 2018, Puma is equity-accounted. 2017 figures have been restated 

accordingly.

** At constant scope and exchange rates

KERING

CONTINUING OPERATIONS*

Q3 18: ú3,402m
Q3 17 restated: ú2,665m

+27.6% reported

+27.5% comparable**

LUXURY HOUSES

Q3 18: ú3,318m
Q3 17 restated: ú2,609m

+27.2% reported

+27.1% comparable**

CORPORATE & OTHER

Q3 18: ú84m
Q3 17 restated: ú56m

+48.8% reported

+43.7% comparable**

23.10.2018
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+4.0%
+6.9% +10.5%

+37.1% +29.7%

+35.8%

+36.6%

+31.5%

+27.5%

Q1 Q2 Q3

2018

2017

2016 non restated



LUXURY HOUSES

REVENUE CHANGE BY REGION AND CHANNEL
(in úm, and comparable growth in  %)

Q3 2018 revenue: ú3,318m
+27.2% reported; +27.1% comparable  

Å Retai l +28%

North America and APAC leading, up 36% and 33%, respectively

Japan very solid; Western Europe: all countries up double-digit except UK

E-commerce revenue up more than 80%, driven by North America and Western 

Europe (76% of total online sales); fast growth in APAC on lower penetration

Å Wholesale up healthy 27%

Å No FX impact

Å Customer engagement nurtured by 360Ábrand approach

Resounding Spring Summer ó19 Fashion Shows

Best-in-class digital and social media presence

Consistent in-store excellence and rapid progress toward seamless

omnichannel integration

Å Number of  DOS at  end of  September: 1,400 (continuing

operations) 

18 net openings during the quarter

SOLID DOUBLE-DIGIT GROWTH ACROSS REGIONS 

AND CHANNELS

QUALITY GROWTH BASED ON HIGHLY CREATIVE AND 

INNOVATIVE CONTENT

+28%

FX impact Wholesale

+27% +11%

Retail

3,318

Royalties 

and others

Q3 2018

0%

Q3 2017

2,609
Western Europe

35%

North America

19%

Asia Pacific

32%

RoW

6%

REVENUE BREAKDOWN BY REGION

(on tota l  Q3 revenue,  in  %)

Japan

8%
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GUCCI

+17%

WholesaleRoW

2,096

Q3 2018

Retail (83% of sales): +35%

Asia 

Pacific

1,554

+41%

North 

America

+33%

Western 

Europe

+25%

Japan

+42% +27%

Q3 2017

+36%

Royalties 

and others

Q3 2018 revenue: ú2,096m
+34.9% reported; +35.1% comparable  

Western Europe

32%

North America

21%Japan

7%

Asia Pacific

35%

RoW

5%

REVENUE BREAKDOWN BY REGION

(on tota l  Q3 revenue,  in  %)

REVENUE CHANGE BY REGION AND CHANNEL
(in úm, and comparable growth in  %)

GLOBAL AND BALANCED GROWTH

Å Retai l up 35% dr iven by LfL

On high comps, growth led by APAC and North America, further strength

in Japan and Western Europe

All categories and key nationalities up strong double digit 

Online sales up 68%

ÅWholesale up 36% on a stable network of  doors

Å Travel retai l healthy momentum

SUSTAINED COMPETITIVE ADVANTAGE 

Å Solid growth f rom carryover base along with appeal f rom

newness

Å Deepening relat ionships with cl ients across al l  touchpoints, 

brand strategy creating an authentic emotional engagement 

Å Cont inued rol lout of  new store concept

Å Number of  DOS at  end of  September: 538 ( f lat vs.  H1)
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SAINT LAURENT

+27%

384

+18%

Q3 2017 Western 

Europe

+15%

+13%

JapanNorth 

America

RoW Wholesale

447

Q3 2018Royalties 

and others

+10%+14%

+21%

Retail (63% of sales): +18%

Asia 

Pacific

REVENUE BREAKDOWN BY REGION

(on tota l  Q3 revenue,  in  %)

REVENUE CHANGE BY REGION AND CHANNEL
(in úm, and comparable growth in  %)

Q3 2018 revenue: ú447m
+16.5% reported; +16.1% comparable  

Western Europe

40%

North America

23%

Japan

7%

Asia Pacific

25%

RoW

5%

CONSISTENT GROWTHé

Å Retai l up strong 18%

Double-d ig i t  increases in a l l  regions

Excel lent  per formance in Nor th Amer ica

W el l -balanced contr ibut ion f rom LfL and new s tores

Å Wholesale up 14%, on success of  WomenôsFall Winter ó18 

col lect ions

é AND EXECUTION

Å Cont inued success of  carryovers (e.g. Nik i  l ine) and strong

reception for key novelt ies (Teddy, Cassandra...)

Å Summer ó19 Show further anchoring brandôsposit ion as 

Par is Fashion authori ty

Å Ongoing select ive expansion of  retai l network to increase

market penetrat ion (Austral ia,  Mainland China) and direct 

control (3 conversions in M.East). Number of  DOS at  end of  

September: 208
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BOTTEGA VENETA

-5%

Western 

Europe

281

-8%

North 

America

-13% 259+3%+2%

RoW

-10%

Q3 2018Asia 

Pacific

Royalties 

and others

Wholesale

Retail (83% of sales): -10%

-11%

JapanQ3 2017

REVENUE BREAKDOWN BY REGION

(on tota l  Q3 revenue,  in  %)

REVENUE CHANGE BY REGION AND CHANNEL
(in úm, and comparable growth in  %)

Q3 2018 revenue: ú259m
-7.8% reported; -8.4% comparable  

Western Europe

31%

North America

11%

Japan

16%

Asia Pacific

36%

RoW

6%

TRANSITION ONGOING

Å Retai l hi t  by weak tourist t raff ic

Western Europe suffering in tourism destinations, not offset by 

repatriation of purchases in APAC; North America improving

penetration among locals

Newness in Leather Goods posting positive performances, while

Permanent offer still down

Å Wholesale posit ive for the second quarter in a row

BRAND RENOVATION: NEXT MILESTONES

Å New Creat ive Director on board since July 1

Å Pre-Fal l ó19 col lect ion to be unvei led ear ly December in 

Tokyo, ini t ia l  step in new direct ion, along with ramp-up of  

impactful communications campaign

Å First  ful l  col lect ion (Fal l ó19) to be presented next February

Å Number of  DOS at  end of  September: 272
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OTHER HOUSES

Q3 

2018

+29%

Royalties and others

516

RetailQ3 2017*

391

Wholesale

+38%

+4%

REVENUE BREAKDOWN BY REGION

(on tota l  Q3 revenue,  in  %)

REVENUE CHANGE BY REGION AND CHANNEL
(in úm, and comparable growth in  %)

Q3 2018 revenue: ú516m
+32.2% reported; +32.2% comparable  

Western Europe

47%

North America

15%

Japan

10%

Asia Pacific

21%

RoW

7%

é JEWELRY & WATCHES SOLID

Å Boucheron, Pomellato-Dodo and Qeelin performing well

New collections, extension of iconic lines with strong 

communications resonating on their respective domestic markets 

(Western Europe, APAC) and supporting new market 

developments.

Å Watches: innovation and excellence to further build brand 

awareness

Key product launches (new Diver collection), sharper brand image 

Shared CEO at UN and GP to accelerate development and 

synergies

Å Number of DOS at end of September: 382 (continuing activities)

COUTURE & LEATHER GOODS PURSUING ITS ASCENTé

Å Sustained momentum in both retai l and wholesale

Å Retai l up high double dig it  in al l  regions: 

Outstanding trends continuing at Balenciaga; unfading success of 

collections in RTW and Shoes, investment in Menôsbusiness paying off; 

Leather Goods starting to capitalize on brand momentum

Very positive development of Alexander McQueen confirmed, from key 

WRTW category and strong Shoes offer; success of recent introductions in 

Leather Goods

E-commerce high-growth profile

* : Q3 2017 restated, excluding Stella McCartney and Christopher Kane 9
23.10.2018
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CORPORATE & OTHER

KERING EYEWEAR UPDATE : Q3 total external sales of ú99m, net 

consolidated revenue of ú76m, up 48% comparable

- Performance well balanced across regions

- Growing market visibility thanks to impactful marketing and communications

- Outstanding results of Gucci across all channels, confirming exceptional brand 

momentum

- Continued successful roll-out of Cartier; Saint Laurent trends accelerating

- Positive development of new initiatives in China (online, shop-in-shop)

- New fully automated Logistics center construction completed

- First Balenciaga and Montblanc collections successfully presented at Silmo 2018, 

available in stores from January 2019

56

848

99

76

-23

Royalties and 

intragroup 

eliminations

Q3 18 KEYE 

external sales

KEYE 

consolidated sales

Q3 18 Total 

Corporate & Other

Q3 17 Total 

Corporate & Other

Other revenue

Revenue in úm

23.10.2018



CONCLUSION

Á Significant Group outperformance on top of high comparison base

Å Healthy and consistent organic growth driven by creativity and innovation

Å Successful management of the growth trajectories of our Houses in a multibrand Group

Á Solid fundamentals

Å Inherent Kering strengths

Å Favorable secular industry trends

Á Strict discipline to ensure sustained performances and value creation in a fast-changing environment
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Q & A
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Q3 AND 9-MONTH REVENUE 

Continuing activities, in úm

* : at constant scope and exchange rates

Q3 18

Revenue

Change  (%)

Reported Comparable (*)

Gucci 2,096 +34.9% +35.1%

Saint Laurent 447 +16.5% +16.1%

Bottega Veneta 259 -7.8% -8.4%

Other Houses 516 +32.2% 32.2%

Total Houses 3,318 +27.2% +27.1%

Corporate & other 84 +48.8% +43.7%

Kering total 3,402 +27.6% +27.5%

9M 18

Revenue

Change  (%)

Reported Comparable (*)

5,949 +35.6% +40.8%

1,255 +14.7% +18.4%

811 -6.9% -3.5%

1512 +31.4% +35.0%

9,527 +27.0% +31.5%

307 +30.0% +35.3%

9,834 +27.1% +31.6%

23.10.2018



Gucci Å Saint Laurent Å Bottega Veneta 

Balenciaga Å Alexander McQueen Å Brioni Å

Boucheron Å Pomellato Å Dodo Å Qeelin Å Ulysse Nardin Å Girard-Perregaux

Kering Eyewear




