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Charlotte Judet +852 2839 6933 charlote.judet@kering.com
Michelle You +852 2832 8401 michelle.you@kering.com

Geoffrey Geng +86 010 5907 0966 geoffrey_geng@instargroup.com.cn

www.kering.com
WeChat: KeringChina
Weibo: Kering H =
Twitter: @KeringGroup

LinkedIn: Kering
Instagram: @kering_official
YouTube: KeringGroup


http://www.kering.com/
https://twitter.com/keringgroup?lang=en
https://www.linkedin.com/company/kering
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