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DISCLAIMER

This presentation does not constitute an offer of securities for sale in the United States of America or any other jurisdiction.

Certain information contained in this presentation may include projections and forecasts or other forward-looking statements. They are not historical facts and
express beliefs, predictions and expectations based on current assessments and estimates of the Group’s executive management which are subject to numerous
factors, risks and uncertainties; they are not guarantees of performance. Consequently, reported figures and assessments may differ significantly from projected
figures. Various factors may cause actual figures to differ materially from projected figures including (among others): any unfavourable development affecting
consumer spending in the activities of the Group (both in France and abroad), in particular for products and services sold by the Group’s Luxury brands, resulting
from economic conditions and other circumstances, such as travel restrictions, disease epidemics and other health-related concerns; the costs of complying with
environmental, health and safety regulations and all other regulations with which the Group companies are required to comply; the competitive situation on each of
the Group’s markets; exchange rate and other risks related to international activities; risks arising from current or future litigation, as well as the factors set out in
Kering’s Universal Registration Document (Document d’Enregistrement Universel) filed with the French Financial Markets Authority (the Autorité des Marchés
Financiers or AMF) on March 28, 2022, which is available on Kering’s website at www.kering.com.

The information contained in this presentation has been selected by the Group’s executive management to present Kering’s FY 2022 results. This presentation has
not been independently verified. No representation or warranty, express or implied, is made in relation to, and none of Kering or any of its directors, officers,
employees, advisers, affiliates or other representatives shall bear any liability or be liable for any loss arising from or related to the accuracy or completeness of
this presentation or any use of this presentation or its contents or otherwise arising in connection with this presentation. The Group expressly disclaims any and all
liability which may be based on such information, errors therein or omissions therefrom. Kering does not have any obligation to update this presentation or provide
any additional information, or to correct any inaccuracies in this presentation or any additional information which may become apparent.

IN NO WAY DOES KERING ASSUME ANY RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BASED UPON THE INFORMATION
PROVIDED IN THIS PRESENTATION. INFORMATION IN THIS PRESENTATION, INCLUDING FORECAST FINANCIAL INFORMATION, SHOULD NOT BE
CONSIDERED AS ADVICE OR A RECOMMENDATION TO INVESTORS OR POTENTIAL INVESTORS IN RELATION TO HOLDING, PURCHASING OR SELLING
SECURITIES OR OTHER FINANCIAL PRODUCTS OR INSTRUMENTS AND DOES NOT TAKE INTO ACCOUNT YOUR PARTICULAR INVESTMENT OBJECTIVES,
FINANCIAL SITUATION OR NEEDS. BEFORE ACTING ON ANY INFORMATION YOU SHOULD CONSIDER THE APPROPRIATENESS OF THE INFORMATION
HAVING REGARD TO THESE MATTERS, ANY RELEVANT OFFER DOCUMENT AND IN PARTICULAR, YOU SHOULD SEEK INDEPENDENT FINANCIAL ADVICE
AND CONDUCT YOUR OWN DUE DILIGENCE. ALL SECURITIES AND FINANCIAL PRODUCT OR INSTRUMENT TRANSACTIONS INVOLVE RISKS, WHICH
INCLUDE (AMONG OTHERS) THE RISK OF ADVERSE OR UNANTICIPATED MARKET, FINANCIAL OR POLITICAL DEVELOPMENTS AND, IN INTERNATIONAL
TRANSACTIONS, CURRENCY RISK. READERS ARE ADVISED TO REVIEW KERING’S UNIVERSAL REGISTRATION DOCUMENT AND KERING’S APPLICABLE
AMF FILINGS BEFORE MAKING ANY INVESTMENT OR OTHER DECISION.
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http://www.kering.com/


FRANÇOIS-HENRI PINAULT

CHAIRMAN & CEO



2022 OVERVIEW
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▪ A YEAR O F  M I LESTONES…

▪ … BUT SHO RT O F  O UR AM BI T I O NS AND 

PO TENTI AL

▪ RI G HT STRATEG Y,  STRO NG  CULTURE

I NVEST MENT AND ST EWARDSHIP

NURT URI NG  DESI RABI L ITY

▪ BUI LDI NG EQ UI TY FO R THE LO NG TERM



SPOTLIGHT ON GUCCI
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▪ STRENG THENI NG

T HE HO USE ’S  FUNDAMENTALS

▪ CO NTI NUO US ELEVATI O N

O F BRAND I MAG E,  PRO DUCT O FFERI NG,  

CL I ENT EX PERI ENCE AND D I ST RIBUT ION

▪ REI NFO RCED O RG ANI ZATI O N

▪ LEVERAG I NG  

G UCCI ’S  STAT URE AND UNI Q UE HERI TAGE 

I N  T HE W ORLD O F  LUX URY



ALL OTHER HOUSES: SOLID FOUNDATIONS, STRONG AUTHORITY
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▪ SAI NT LAURENT DEL I VERING O N I T S  

AMBI T IONS

▪ BO TTEG A VENETA F URT HER RA I S I NG I T S  

ULT RA - H IGH-END PO SI T IONING

▪ PRO MO TING T HE DEVELO PMENT O F O THER 

HO USES

▪ KERI NG  EYEW EAR O UT STANDING G ROW T H



CRAFTING TOMORROW’S LUXURY
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▪ A YEAR O F  BREAKTHRO UG HS

F U R TH ER  E P &L  P R O GR ESS

E M P L OYEE S H AREHOLDI NG P L A N

A  D E C AD E O F  R E C OGN IT I ON  B Y  D J S I

C L I M ATE  F U N D  F O R  N A TU R E

▪ M O VING TO WARDS ABSO LUTE REDUCTI O N

I N  CARBO N EMI SS I ONS

▪ W ORKING I N  CO AL IT ION TO CO M BAT CL I M ATE 

CHANG E AND PRO TECT B I O DIVERSITY



ANALYSIS OF RESULTS

JEAN-MARC DUPLAIX
GROUP CHIEF FINANCIAL OFFICER



FY REVENUE ABOVE THE €20BN MARK

FY REVENUE BREAKDOWN BY REGION
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FY REVENUE GROWTH

(as a % of FY revenue and % YoY comparable growth)

Asia Pacific

33% (-8%)

RoW

7% (+15%)

Japan

6% (+25%)

North America

27% (+5%)

Western Europe

27% (+36%)

20,351+5%

FY 21 FXComparable

+9%

Scope FY 22

17,645

+1%

+15%

reported

% comparable change: at constant scope and exchange rates

-7%Of which Q4 22 +1% +4%
-2% 

reported



A YEAR OF INVESTMENT

ALL HOUSES CONTRIBUTING TO EBIT GROWTH
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In €m

GROUP RECURRING OPERATING INCOME UP 11% 

In €m

5,017

27.5%

28.4%

FY 21

5,589

FY 22

+17

+304
+80

+99
+76

Gucci

5,017

Bottega 

Veneta

Saint 

Laurent

Other 

Houses

FY 21 Kering 

Eyewear & 

Corporate

Eliminations FY 22

-4

5,589



HEALTHY CASH FLOW GENERATION AND FINANCIAL SITUATION

NET DEBT (€M)*
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• SUBSTANTIAL INCREASE IN SHAREHOLDER RETURN 
(DIVIDEND AND SBB)

• MAUI JIM ACQUISITION CASH OUT IN H2 22

FCF FROM OPERATIONS (€M)

• FCF OVER €3.2 BN

• GROUP CAPEX AT €1.1BN, 5.3% OF REVENUE

• OPERATING WORKING CAPITAL AT 16.6% OF REVENUE
(VS. 14.8% IN FY 21) 

2,105

FY 20 FY 21 FY 22

3,948

3,208

168

YE 21

2,149

YE 20 YE 22

2,306

* Excluding lease liabilities



GROUP FY REVENUE BY CHANNEL

WHOLESALE 

& OTHER

+6% YoY

22%
(=YOY)

78%
(= YOY)

RETAIL – YOY COMPARABLE
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ROYALTIES & OTHER LUXURY BRANDS KERING EYEWEAR

-1% +30%+27%

O/W 

E-COMMERCE +11% YOY

15% OF RETAIL SALES

1,659 DOS

+100 NET VS. YE 21

+23%

+12%

+19%

-8%

+10%

Q1 22 Q2 22 Q3 22 Q4 22 FY 22Q4 22

% weight and % comparable change based on Revenue before Eliminations
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A YEAR OF CONTRASTS
FY 2022 RETAIL BY REGION

WESTERN EUROPE

NORTH AMERICA

JAPAN

Q1 22 Q2 22 Q3 22 Q4 22

COMPARABLE GROWTH VS. 2019

Q1 22 Q2 22 Q3 22 Q4 22

+75%
+94%

+74%

+16%

-1%

+14% +18%
+11%

+42%

+8%
+1%

-15%

+94% +100%
+85%

+55%

-4%

+1% +3%

+38%

COMPARABLE GROWTH YOY

+20%

+45%
+31%

+14%

FY +56%

FY +4%

FY +25%
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A YEAR OF CONTRASTS
FY 2022 RETAIL BY REGION

ASIA PACIFIC

ROW

+0%

-15%

+7%

-19%

+31%

+15%

+28%

+10%

+46%

+24%
+17%

0%

+62%
+67% +67%

+56%

FY -7%

FY +18%

COMPARABLE GROWTH VS. 2019

Q1 22 Q2 22 Q3 22 Q4 22Q1 22 Q2 22 Q3 22 Q4 22

COMPARABLE GROWTH YOY



B U I L D I N G  S T R E N G T H
I N  A  C H A L L E N G I N G  Y E A R



FY22 REVENUE: +8% REPORTED, +1% COMPARABLE
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• Q4 RETAIL DOWN 15% COMP ON HIGH BASE 

— Continuing elevation strategy, positive AUR impact across 
all categories, uneven traffic trends

— Reinforcing the core business thanks to Newness 
introductions in Leather Goods

• WHOLESALE DOWN 15% COMP IN Q4

(in €m, and YoY comparable growth in %)

FY 21 Royalties 

and others

9,731

Retail Wholesale FY 22

+1% +0% +26% 10,487

91% of

FY22 sales



KEY FIGURES

15.02.2023 17

• INVESTING FOR LONG-TERM GROWTH

— Margin dilution on sustained investment to strengthen business 
fundamentals and with weak Q4

— New operating model and organization across key functions
(Creative Direction, Merchandising, Communications and Regions)

• CAPEX UP TO SUPPORT ELEVATION STRATEGY

— Selective expansion and retailization, 27 net openings

In €m FY 22 FY 21 Change

Revenue 10,487 9,731 +8%

Recurring operating income

Margin (%)

3,732

35.6%

3,715

38.2%

+0%

-2.6pt

Gross CAPEX

As % of revenue

408

3.9%

324

3.3%

+26%

+0.6pt



D E L I V E R I N G  O N  A M B I T I O N S



FY22 REVENUE: +31% REPORTED, +23% COMPARABLE
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• Q4 UP 4%, DRIVEN BY RETAIL +7% COMP

— Strong performance in W.Europe driven by locals with extra boost 
from tourists; resilience in APAC, N. America facing tough comps; 
Japan and RoW up DD

— Leather Goods and RTW leading growth, success of carryovers
and Fall/Winter collections

• WHOLESALE RATIONALIZATION 

— Q4 -13% on retailization and exclusive distribution

(in €m, and YoY comparable growth in %)

FY 22Royalties 

and others

WholesaleFY 21 Retail

+6%

2,521

+28%
+29% 3,300

77% of

FY22 sales



KEY FIGURES
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• RECURRING OPERATING MARGIN ABOVE 30%

— Gross margin up on channel mix and pricing power

— Operating leverage while sustaining high investments in visibility
and client experience

— Unabated focus on local clients and continuous brand elevation

• CAPEX: EXPANSION IN KEY MARKETS ACROSS REGIONS

— 12 net openings, ongoing investment in production capacity

In €m FY 22 FY 21 Change

Revenue 3,300 2,521 +31%

Recurring operating income

Margin (%)

1,019

30.9%

715

28.3%

+43%

+2.6pt

Gross CAPEX

As % of revenue

112

3.4%

72

2.8%

+55%

+0.6pt



A  M I L E S T O N E  Y E A R



(in €m, and YoY comparable growth in %)

FY22 REVENUE: +16% REPORTED, +11% COMPARABLE
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• Q4 UP 6% COMP, RETAIL +4%

— Strong performances in W. Europe, Japan, SE Asia offsetting softness
in N. America and Mainland China

— Further steps in ultra-high positioning

— Price increases and iconization strategy, high desirability of new collections

• WHOLESALE STRATEGY UNFOLDING

— +13% comp in Q4 on phasing 

Royalties 

and others

RetailFY 21 FY 22

1,740

Wholesale

1,503

+15% +0%

-7%

78% of

FY22 sales



In €m FY 22 FY 21 Change

Revenue 1,740 1,503 +16%

Recurring operating income

Margin (%)

366

21.0%

286

19.1%

+28%

+1.9pt

Gross CAPEX

As % of revenue

92

5.3%

67

4.5%

+37%

+0.8pt

KEY FIGURES

15.02.2023 23

• OPERATING MARGIN IMPROVING CONSISTENTLY

— Gross margin up on product, channel mix and pricing

— Continued investments in stores, clienteling, impactful communications 
projects and brand equity

• CAPEX UP ON STORE NETWORK UPGRADE 

— 8 net openings, including retailization in Middle East

— Strategic store enlargement and relocations, rollout of enhanced concept 

— Creative retail experience formats



F O S T E R I N G  G R O W T H

OTHER

HOUSES



OTHER HOUSES

FY22 REVENUE: +18% REPORTED, +16% COMPARABLE
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• Q4 DOWN 4% COMP
— Retail up 2%, DD growth in W.Europe and Japan; APAC and N.America

down single digit 
— Drag of wholesale (-26%)

• SOFT LUXURY
— Balenciaga: challenging end of Q4, overshadowing a banner year
— AMQ: nice progress in Handbags and RTW
— Solid performance at Brioni

• JEWELRY CONTINUED STRENGTH IN Q4

(in €m, and YoY comparable growth in %)

WholesaleFY 21 FY 22Scope Royalties 

& Other

Retail

3,285

-2%

+27%

-6%

+58% 3,874

66% of

FY22 sales



OTHER HOUSES

KEY FIGURES
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• RECURRING OPERATING INCOME UP 22% 

— Continued investments along the year to develop our Houses

— Atypical H1 and H2 margin profile in Soft Luxury, solid results in Jewelry

• CAPEX ENHANCING BRAND PENETRATION

— 53 net openings

In €m FY 22 FY 21 Change

Revenue 3,874 3,285 +18%

Recurring operating income

Margin (%)

558

14.4%

459

14.1%

+22%

+0.3pt

Gross CAPEX

As % of revenue

221

5.7%

180

5.5%

+23%

+0.2pt



KERING 

EYEWEAR

CORPORATE



KERING EYEWEAR FIRING ON ALL CYLINDERS

FY22 REVENUE
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• Q4 UP 30% COMPARABLE

— Confirming strength across brands, channels and regions

• FY REVENUE ABOVE €1BN MARK

— Fueled by sustained organic growth and contribution from Lindberg 
and Maui Jim*

(in €m, and YoY growth in %)

Comparable FXFY 21 Scope FY 22

706

+27%

+25% +6% 1,115

+58%

*Lindberg consolidated since Q4 21, Maui Jim since Q4 22



KERING EYEWEAR & CORPORATE

KEY FIGURES
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• STRONG IMPROVEMENT IN RECURRING OPERATING INCOME

— Sharp increase in Kering Eyewear contribution thanks to operating 
leverage and accretion from proprietary brands

— Corporate costs back at 2019 levels, supporting notably initiatives
in digital, innovation and IT 

• CAPEX DOWN AFTER 2 YEARS OF INTENSE INVESTMENT 
in growth platforms

In €m FY 22 FY 21 Change

Revenue

Kering Eyewear

Other

1,139

1,115

24

733

706

27

+55%

+58%

-9%

Recurring operating income

Kering Eyewear

Corporate 

(88)

203

(291)

(164)

82

(246)

+46%

+146%

-18%

Gross CAPEX 238 291 -18%



In €m FY 22 FY 21

Revenue 20,351 17,645

Gross margin 15,198 13,068

Recurring operating income 5,589 5,017

Other non-recurring operating income and expenses

Financial result

Income tax expense

Share in earnings of equity-accounted companies 

(194)

(260)

(1,420)

2

(220)

(273)

(1,280)

1

Net income from continuing operations

Net income from discontinued operations

3,717

1

3,245

11

Net income of consolidated companies

Of which attributable to the Group

3,718

3,614

3,256

3,176

Net income, Group share, from continuing operations

excluding non-recurring items 
3,747 3,361

Net income, attributable to the Group, per share (in euro)

Net income per share from continuing operations, attributable to the Group, 

excluding non-recurring items (in euro)

29.34

30.42 

25.49

26.98 
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FINANCIAL PERFORMANCE



In €m FY 22 FY 21

Cash flow before taxes, dividends and interests

Change in working capital requirement

Income tax paid

6,926

(902)

(1,746)

6,387

(38)

(1,473)

Net cash flow from operating activities 4,278 4,876

Acquisition of fixed operating assets, net (1,070) (928)

Free cash flow from operations 3,208 3,948

FREE CASH FLOW FROM OPERATIONS
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CHANGE IN NET FINANCIAL DEBT

FY 2022 NET DEBT BRIDGE
In €m and Net Debt / EBITDA ratio
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168

157

Net debt at 

Dec. 31, 2021

-3,208

Lease 

repayment and 

related interests

Net debt at 

Dec. 31, 2022

FCF from 

operations

Dividend paid Net interest paid 

and dividends 

received

Acquisition of 

Kering shares

Disposal of 

1% of Puma

Net financial 

investment 

and other

1,528

2,306

-100

948

1,030

1,783

0.5x

0.1x

SHAREHOLDER RETURN

€2.6BN

0.3x



10.50

8.00 8.00

12.00
14.00*

2018 2019 2020 2021 2022

DIVIDEND UP 17%

*Proposed to April 27, 2023 AGM

€4.50 per share interim dividend paid on January 18, 2023

€9.50 per share balance to be paid on May 4, 2023

47.0%
31.3%

50.7% 44.5% 46.1%47.8% 45.2%

96.4%

50.0%

82.1%

2018 2019 2020 2021 2022

in % of recurring net income, Group share in % of available cash flow from operations
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DIVIDEND 

PER SHARE
(In €)

DIVIDEND 

PAYOUT



CONCLUSION



Q&A



APPENDIX
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CRAFTING TOMORROW’S LUXURY:

PROGRESSING ON OUR SUSTAINABILITY COMMITMENTS IN 2022 

• 50% reduct ion in our environmental footprint (2015 -2022 EP&L intensity) 

• 100% renewable electricity (al igned with RE100 guidel ines)

• 95% traceability for our key raw materials

• Creat ion of the Climate Fund for Nature

• Launch of the Watch & Jewellery Initiative 2030 in partnership with Cart ier

• CDP 2022 Climate A List

• Inclusion in the DJSI for the 10 th consecutive year

• 58% women managers

• 2nd company in the world in the 2022 Refinitiv Diversity & Inclusion Index

• Launch of KeringForYou , f i rst  employee share ownership plan

• Dedicated Inclusion & Diversity training for executives

• Charter for integration signed with the French Ministry of Labor

• Introduct ion of new innovative materials :  Balenciaga EPHEATM,  Gucci Demetra, 
investment in VitroLabs (lab-grown leather)

• Launch of the third edition of the Kering Generation Award in Greater China 
under the theme "Coming Ful l  Circle"

• New business models (e.g. AMQ & Gucci /  Vest iaire Collect ive col laborat ions)

CARE

COLLABORATE

CREATE

WE…



Corporate Knights Global 100 World’s 

Most Sustainable Corporations

included in Euronext CAC 40 ESG,

CAC SBT 1.5° and Euronext Equileap

Gender Equality France 40 indices

KERING IS THE ONLY LUXURY COMPANY SYSTEMATICALLY INCLUDED IN ALL MAIN ESG RATINGS AND RANKINGS

EXTERNAL RECOGNITION OF OUR ESG PERFORMANCE
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included in DJSI World & Europe since 2013
84/100 S&P Global Ratings

(3rd Textile, Apparel & Luxury goods)

2022

Prime status 
(for the 6th consecutive year)

2022

CDP Climate A list

2022

Constituent company
in the FTSE4Good Index Series

2023

Included
(for the 6th consecutive year)

2023

1st Luxury and apparel company
31st out of 100 

2023

AAA

2022

73/100

2022

Dow Jones Sustainability Indices

Moody’s ESG Solutions

MSCI ESG Rating

FSTE4Good

Bloomberg Gender Equality Index

CDP

Euronext

ISS ESG



REVENUE BREAKDOWN BY SEGMENT

Q4 AND FY 2022 GROUP REVENUE
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% YoY change

In €m

Q4 22 Q4 21

Q4 Change (%)

FY 22 FY 21

FY Change (%)

Reported Comp. Reported Comp.

Gucci 2,733 3,070 (11%) (14%) 10,487 9,731 +8% +1%

Saint Laurent 903 823 +10% +4% 3,300 2,521 +31% +23%

Bottega Veneta 469 432 +8% +6% 1,740 1,503 +16% +11%

Other Houses 924 951 -3% (4%) 3,874 3,285 +18% +16%

Kering Eyewear & 

Corporate
295 164 +79% +28% 1,139 733 +55% +25%

Eliminations (40) (30) n.a. n.a. (189) (128) n.a. n.a.

Kering 5,284 5,410 (2%) (7%) 20,351 17,645 +15% +9%



RoW

64 (+10 net)

Asia Pacific

181 (+9 net) 
528

Western Europe

22%

North America

29%

Japan

6%

RoW

7%

Asia Pacific

36%

QUARTERLY PERFORMANCE
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REVENUE BREAKDOWN BY REGION

YoY comparable change

RETAIL BY GEOGRAPHY Q4 22 FY 22

Western Europe

North America

Japan

Asia Pacific

Rest of the World

Total Retail

+4%

(18%)

+8%

(26%)

(6%)

(15%)

+47%

(2%)

+19%

(14%)

+15%

+1%

Total revenue YoY change

€M % comparable % reported

Q1 22

Q2 22

Q3 22

Q4 22

2,591

2,582

2,581

2,733

+13%

+4%

+9%

(14%)

+20%

+12%

+18%

(11%)

Western Europe

103 (-4 net)

North America

107 (+10 net)

Japan

73 (+2 net)

DIRECTLY OPERATED STORES

As of December 31, 22 (net change vs. YE 21)

€10,487M +8% REPORTED, +1% COMPARABLE

FY 22 REVENUE



RoW

23 (+1 net)

Asia Pacific

109 (+3 net) 

Japan

34 (+1 net)

North America

33%

Western Europe

31%

Japan

4%

Asia Pacific

25%

RoW

7%

15.02.2023 41

REVENUE BREAKDOWN BY REGION

QUARTERLY PERFORMANCE

YoY comparable change

RETAIL BY GEOGRAPHY Q4 22 FY 22

Western Europe

North America

Japan

Asia Pacific

Rest of the World

Total Retail

+47%

(10%)

+19%

(9%)

+15%

+7%

+84%

+15%

+21%

+8%

+30%

+28%

Total revenue YoY change

€M % comparable % reported

Q1 22

Q2 22

Q3 22

Q4 22

739

742

916

903

+37%

+31%

+30%

+4%

+43%

+40%

+40%

+10%

DIRECTLY OPERATED STORES

As of December 31, 22 (net change vs. YE 21)

Western Europe

57 (+5 net)

North America

57 (+2 net)

280

€3,300M +31% REPORTED, +23% COMPARABLE

FY 22 REVENUE



RoW

20 (+4 net)

Asia Pacific

110 (+1 net) 

North America

21%

Western Europe

27%

Japan

12%

Asia Pacific

34%

RoW

6%
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REVENUE BREAKDOWN BY REGION

QUARTERLY PERFORMANCE

YoY comparable change

RETAIL BY GEOGRAPHY Q4 22 FY 22

Western Europe

North America

Japan

Asia Pacific

Rest of the World

Total Retail

+41%

(11%)

+32%

(13%)

+10%

+4%

+65%

+5%

+36%

(3%)

+5%

+15%

Total revenue YoY change

€M % comparable % reported

Q1 22

Q2 22

Q3 22

Q4 22

396

438

437

469

+16%

+10%

+14%

+6%

+21%

+15%

+20%

+8%

DIRECTLY OPERATED STORES

As of December 31, 22 (net change vs. YE 21)

271

Western Europe

55 (+2 net)

North America

39 (+3 net)

Japan

47 (-2 net)

€1,740M +16% REPORTED, +11% COMPARABLE

FY 22 REVENUE



RoW

30 (+2 net)

Asia Pacific

262 (+24 net) 

Japan

7%

RoW

7%

Asia Pacific

30%

Western Europe

35%

North America

21%
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OTHER HOUSES

REVENUE BREAKDOWN BY REGION

QUARTERLY PERFORMANCE

YoY comparable change

RETAIL BY GEOGRAPHY Q4 22 FY 22

Western Europe

North America

Japan

Asia Pacific

Rest of the World

Total Retail

+13%

(9%)

+19%

(3%)

+2%

+2%

+55%

+29%

+39%

+11%

+26%

+27%

Total revenue YoY change

€M % comparable % reported

Q1 22

Q2 22

Q3 22

Q4 22

973

982

995

924

+35%

+24%

+13%

(4%)

+35%

+28%

+17%

(3%)

DIRECTLY OPERATED STORES

As of December 31, 22 (net change vs. YE 21)

Western Europe

128 (+10 net)

North America

75 (+12 net)

Japan

85 (+5 net)

580

€3,874M +18% REPORTED, +16% COMPARABLE

FY 22 REVENUE



RECURRING OPERATING INCOME

In €m FY 22 FY 21 Reported change %

Gucci

Saint Laurent

Bottega Veneta

Other Houses

Kering Eyewear & Corporate

3,732

1,019

366 

558

(88)

3,715

715

286 

459 

(164)

+0%

+43%

+28%

+22%

+46%

Eliminations 2 6 n.a.

Kering 5,589 5,017 +11%
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EBITDA

In €m FY 22 FY 21 Reported change %

Gucci

Saint Laurent

Bottega Veneta

Other Houses

Kering Eyewear & Corporate

4,416 

1,251

541

888

157

4,311 

915 

449

734

55

+2%

+37%

+20%

+21%

+186%

Eliminations 2 6 n.a.

Kering 7,255 6,470 +12%
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In €m FY 22 FY 21

Cost of net debt

Other financial income and expenses

(47)

(89)

(38)

(129)

Total financial result (excluding leases) (136) (167)

Interest expense on lease liabilities (124) (106)

Financial result (260) (273)

FY 22 FY 21

Income tax expense on recurring income

Tax (expense) income on other non-recurring items

(1,480)

60

(1,303)

23

Income tax expense (1,420) (1,280)

Effective tax rate 27.7% 28.3%

Tax rate on recurring income 27.8% 27.5% 

NET FINANCIAL COSTS AND INCOME TAX
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CAPITAL EMPLOYED AND OPERATING WORKING CAPITAL

SHAREHOLDERS’ 
EQUITY

€14,783M

NET
DEBT

€2,306M

INVENTORIES

€4,465M

RECEIVABLES

€1,180M

DEBT-TO-EQUITY 
RATIO

15.6%

CAPITAL
EMPLOYED

€17,089M

OPERATING 
WORKING CAP

€3,382M
16.6%*

PAYABLES

€2,263M

15.02.2023 47
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BALANCE SHEET

In €m Dec. 31, 2022 Dec. 31, 2021

Goodwill, brands and intangible Assets

Lease right-of-use Assets

Property, plant and equipment

Net other Non-current Assets (Liabilities)

Non-current lease Liabilities

Total Net Non-current Assets (Liabilities)

Operating Working Capital

Net other Current Assets (Liabilities)

Current lease Liabilities

Total Net Current Assets (Liabilities)

Net Assets held for sale

Provisions

11,410

4,929

3,388

753

(4,420)

16,061

3,382

(1,276)

(812)

1,294

-

(265)

9,923

4,302

2,967

793

(3,826)

14,159

2,604

(1,899)

(675)

30

(30)

(255)

Capital employed 17,089 13,904

Equity

Net Debt

14,783

2,306

13,736

168

Total Sources 17,089 13,904
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Gucci • Saint Laurent • Bottega Veneta • Balenciaga • Alexander McQueen • Brioni

Boucheron • Pomellato • Dodo • Qeelin

Kering Eyewear

Photo credits: page 3: Men’s Fashion Show – Photographer: Cosimo Sereni / page 15: Jackie 1961 Campaign - Art Director: Christopher Simmonds - Photographer & Director: Glen Luchford / page 17: Detroit Store Opening - Photographer- Brian Berkowitz




