PRESS RELEASE

September 1%, 2026

CHARLOTTE FOURNET APPOINTED CEO OF POMELLATO
AND KRIZIA CUCURACHI CEO OF DODO

Charlotte Fournet (left, © Pierre Debusschere), and Krizia Cucurachi (right, © Agostino Osio).

Kering is pleased to announce the appointments of Charlotte Fournet as Chief Executive Officer of
Pomellato and Krizia Cucurachi as Chief Executive Officer of DoDo, effective September 15, 2026. Both
will report to Jean-Marc Duplaix, Group Chief Operating Officer of Kering and Chief Executive Officer
of Kering Jewelry, and will be based in Milan.

As Chief Executive Officer of Pomellato, Charlotte Fournet will lead the next phase of development of
the Maison, strengthening its position as the luxury destination for contemporary, colorful fine jewelry
rooted in Milanese craftsmanship and bold design. She will focus on elevating the brand, enhancing
store productivity and pursuing disciplined distribution expansion to support the Maison's long-term
growth ambitions.

As Chief Executive Officer of DoDo, Krizia Cucurachi will oversee the Maison's strategic development,
continuing to reinforce its position in gifting jewelry. She will focus on sharpening the brand’s positioning,
nurturing its emotional connection with clients and cementing its leadership in ltaly while expanding in
selected international markets.

These appointments support Kering Jewelry's ambition to further unlock the growth potential of its
Houses while reinforcing their distinctive identities.

Jean-Marc Duplaix, Group Chief Operating Officer of Kering and Chief Executive Officer of Kering
Jewelry, said: " Jewelry is a strategic growth pillar for Kering. Pomellato and DoDo are two highly
distinctive Houses with strong identities and tremendous potential. The appointments of Charlotte
Fournet and Krizia Cucurachi reflect our commitment to developing the next generation of leaders from
within our organization. Charlotte's extensive and successful experience across several of Kering's
Houses and Krizia's strong track record in brand building and transformation make them ideally
positioned to lead the next phase of growth for Pomellato and DoDo, and contribute to the ambition of
Kering Jewelry."
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About Charlotte Fournet

Charlotte Fournet has over 14 years of experience in luxury merchandising and product strategy. She
joined Saint Laurent in 2014 before moving to Gucci in 2019 and then Bottega Veneta in 2020, where
she held positions of increasing responsibility across merchandising. Most recently, she served as
Collection Merchandising Director, overseeing merchandising strategy across all product categories.

Throughout her career, she has developed extensive expertise across leather goods, shoes, ready-to-
wear, jewelry, accessories and lifestyle, working closely with creative teams to drive product excellence,
desirability and commercial performance.

She is a graduate of emlyon business school, with a specialization in Luxury Management & Marketing.

About Krizia Cucurachi

Krizia Cucurachi is a seasoned brand and product executive with more than 16 years of international
experience spanning jewelry, and consumer brands.

She joined DoDo in 2024 as Global Product and Brand Director, overseeing product, image,
communication, events, visual merchandising and media activities.

Prior to joining DoDo, she spent more than a decade at Swarovski, where she held several senior
leadership positions and played a key role in the brand's transformation and growth. Earlier in her
career, she held marketing positions at L'Oréal and Lindt & Spriingli.

Krizia Cucurachi is a graduate of Bocconi University, of which she holds a Master's degree in
Management.

Portraits available here.

About Kering

Kering is a global, family-led luxury group, home to people whose passion and expertise nurture creative
Houses across couture and ready-to-wear, leather goods, jewelry, eyewear and beauty: Gucci, Saint Laurent,
Bottega Veneta, Balenciaga, McQueen, Brioni, Boucheron, Pomellato, DoDo, Qeelin, Ginori 1735, as well
as Kering Eyewear. Inspired by their creative heritage, Kering Houses design and craft exceptional products
and experiences that reflect the Group’s commitment to excellence, sustainability and culture. This vision is
expressed in our signature: Creativity is our Legacy. In 2025, Kering employed 44,000 people and generated
revenue of €14.7 billion.
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